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{1. HMuadopmMannsa

MexaHHeH TOKIa0 38 JeHHOCTTA HA
LAysepraiina Ipoaseen™ ATl
KbM 4eTHEpro TpusMecedne na 2011 .,
cernaceo w1000, an. 4, . 2 ot 3IIIIK

32 BAKHH CLOHTHS,
HACTLOHIM [Ope3 TpHEMeceuHeT0 H ¢
HATPYNBaHE 0T HA4anoro Ha duHaucoBATA
r0OIHHA 10 Kpasd Ha ChOTRCTHOTO TPAMOCENHE,
Ha 21.03.20011 r. ¢ enuceane 20110321134346 8
ATEHIMATA TI0 BNMCRAHMATA Cd OTPA3SHU
NpoMEHEE B cheTaBa Ha CJ] ma "Apsepraisuur
IIpomunwu" AJl. C pemenne Ha OCA,
nposcgeno ua 14.03.2010 1. ce ocsoboxkgasa o1
omexmocT Moanme Huxonaoc Atanacuy o
Atanacroc Mapraputac kato wied Ha CJl Ra

HpyikecTBoTO.

Ha 21.03.2010 r. ¢ souceane 20110321134722
B ATEHIHATA [0 BIMCBAHMATA Cad OTpaseHn
npomMes B Yerasa  Ha o AJBepTANHIMHT
TTpowmku” AJl B CHOTBETCTBHE C pEINSHHATA
Ha M3BBHpengHoTo O0mo cnOpaEme Ha
aknEonepure or 14.03.2011 r

— npomsa Opog 1na ynenosere Ha CJT or Sma na
Ima.

-yl 17 ce npueexiia B CHOTBETCTBHE CBC
3K

1.1. Tlpuaobunane wa JIMA npes BoTpo
Tpumecedne Ha 2011 .

3a mepmoja 01.01.2011 r. - 31.12.2011 r.
IPYKCCTBOTO He e LpHIo0uBall0 ITRITOTPARHE
MATEPHANI AKTHEH.

1.2. Pe3ynTaT 0T 0CHOBHA JIEHHOCT

3a mepmoma 01.01.2011 r. 31.12.2011 r
OPYRECTBOTO € PpPCalldIMpalio  NPHX0O  OT
nponaxbun 394 xmn, me.  [pyxecTRoTo @

AKYMYIHEPATIO pa3xomM oT obmuaiuara jedHOCT
B pasMep Ha 324 xu|isiy nesa.

Kem 31.12.2001 r. ,,Anrepraiizuer |Ipogmmrn™
AJl vMa KpaTKOCPOTHM TLPIOBCKH BICMAHMH
966 xmn. neea u gpyre Biemanus 200 xui. gepa.
HApyHecTBOTO UMA KPATKOCPOYHH 3aMLILKCIIHA
KEM JIOCTABYMIIM B pasMep 251 XM ns., a odmo

Interim Activity Report
of ,, Advertising Prodigy™ AD
For the fourth quarter of 2011, according Art.
1000, paragraph 4, p. 2 of Public Offering of
Securities Act

1. Information about important events that
occurred during the period and cumulatively
since the beginning of the financial year to the
end of the respective three months period.
On 21.03.2011, with an entry 20110321134346
in the Registry Agem;g,r (Comm. Reg.) changes in
the Board of Advertising Prodigy AD is
registered. By decision of the GMS held on

14.03.2011, loannis Nikolaos Athanasiou and
Athanasios Margaritis  were dismissed as
members of the Board of Directors of the

Company

On 21.03.2011, with an entry 20110321134722
in the Registry Agency (Comm. Reg.) changes
arc reflected in the Articles of Association of
Advertising Prodigy AD in accordance with the
decisions of the extraordinary General Meeting of
held on 14.03.2011

-change in the numbers of BoD members from 5
to 3 members BoD

- Art. 17 was amended for compliance with
POSA,

1.1. Acquisition of Fixed Assets in the second
quarter of 2011

For the period 01.01,2011 - 31.12.2011
company has not acquired any tangible assets.

the

1.2. Results from operating activities
For the period 01.01.2011 - 31.12.2011, the
company has generated revenue from sales BGN
394 thousand. The Company has accumulated
expenses from its basic activity at the amount of
BGN 324 thousand.

Up to 31.12.2011 , Advertising Prodigy™ AD has
short term rececivables from clients BGN 966
thousand and other receivables BGN 200
thousand. The company has a short tepf
llabﬂﬂms o supphem lelDllﬂtlIl& to BGN 51
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3aIBLKEHNS B pasMep 395 xum, ne.

DmIancoBUAT pPe3yNTAT HA , AIBEpTaizvHr
IIpopuana™ AJ] kM 31.12.2011 1. ¢ umcTa
cueTnBo/iHA nevanba B paiMep 1a 42 XML ICBA.

2. Hudopmanwa 33 CKIIOIEHHTE TOJeMH
CHOCITKE MERITY CREDIAHM JINNA NPe2 YETLHTO
TpuMecease Ha 2011 r.

3a mepmoga 01.01.2011 r. — 31.12.2011 r.
GJampepratizmar  llpommmen” Al ®He e
CKIIOUBAND TOJICMHE CAENKH ChC CRLP3IAHH IHOA,
HIKMOYEAKH CIOeIKH OT o0HYalipa CTOIAIICKA
IEHHOCT.

3. OnmcaHHEe HA OCHOBHHTE pPHCKOBE H
HECHTVPHOCTH, IpEel KOHTO € H3IOpaBeHO
Jlpy#xecTBoTO Tpe3 cCaedBammA (HHAHCOB
nepHod.

JpyEeCcTBOTD € 3aBHCHMO Hali-Beue oT olmmuTe
TEHOCHIIMA B CEKTOpa HA MAapKeTHHTA Mo
pexnamara. TEH KaTo pasMepa Ha WHBECTHIIMUTE
B MﬂPKE'J‘HHI‘ LA ]-l'hflp{‘.IG HA MEHI’H[}K'}:PUEC{‘.I
YCMOTPEHHE ® 33BHCAT  OT  pasMepa  H
PAIIPEIeTeHHeTD BB BPEMETO HA NAPHYHHTE
OOTOIH Ha C8MHS KIHEHT H IAI0CTHATA
KOHIONKTYpa Ha CeKTopa, B KOHTO omncpupa
perIaMomjaread, L Ansepradsaur  ITpoguics™
AJl ¢ TpAKD RABMCHEMO OT [EKIHYOOCTTA HA
HEOHOMHEKATA. 3abaBgueTo B pPBCTOBETE HA
OLITapckaTa HKOIIOMBEA, CLOTBETHO
HAMATABANCTO HA pajixojuTe 2a pexiama M
[eHaT, MOMEe Ja HMA ChIECTREHO HETATHRHO
BIIFSHHE BRPXY INPHXOJHTE HA JIPYHECTBOTO,
Toan pumexk e jl0 HAKBIE KOMIIEHCHPAH OT
FRIMOEHOCTTE HA  Ansepraiismar |lpomumx”
All ma pa3BHe NPHCECTBHETO CH HA [Ia3apa ma
cbcegEm crpamw (I'espmms, Kumsp), xeOero
NpenIaraH|uTe OT HETO PeKIaMHM YCIyrH Owxa
MOTIH jga DBJaT peamM3MpaHa Ha 10-BMCOKH
ji{s300% 0

TenmeOonEsTa B I[OCHSHMTE TOJIWHW € BCe
[IOBCYE PpeKNaMoJareld W KOMYHWKATHOHHH
arcHIMH JIa Ce JIOBEPHBAT HA HETPAIWIHOHHHATE
MEOHE 33 KaMIAHMWTE KaTo TOBA BRXH B
ocobena crenew  3a  Msrouma  Empona,
HIOCTABAINE B 3HAYATEIHA CTEIEH OT 3AIaJHHTE
na3apy B ToBa OTHOLIEHHE. ChBpEeMEHHUAT CBAT
Ce CTPEMH KBEM HOBOTO H HETPA/IMIIMOHHOTD BEE
Beaka cdepa Ha Ou3deca, a B pexsiamara

The financial result of | Advertising Prodigy™ AD
till 31.12.2011 is an accounting net profit
amounting to BGN 42 thousand.

2. Information on major transactions
concluded between related persons during the
fourth quarter of 2011

For the period 01.01.2011 - 31.12.2011
LAdvertising Prodigy™ AD has not signed any big
deals with related parties, excluding transactions
in the ordinary course of business.

3. Description of principal risks and
uncertainties facing the Company during thie
next financial period.

The Company depends on the most from general
trends in Marketing and Advertising sector. In the
view of the fact that the amount of the
investments for Marketing is a matter of
Manager's decision and depends on the amount
and time schedule of the cash flows of the Client
himselt and the whole sector’s situation, in which
the Advertiser is operating, “Advertising
Prodigy” AD is directly dependent of the
economy cycle. The slowdown of the Bulgarian
economy’s growth, respectively, the reduction of
the advertising and print expenses, may have
significant negative impact on the Company’s
income.

This risk is compensated to some degree by the
potential “Advertising Prodigy” AD to develop
its presence on the market of the regional
countries (Greece, Cyprus), where the distributed
advertising services could be realized at higher
prices.

The trend in recent years is more and more
advertisers and communications agencies to trust
unconventional medias for campaigns especially
in Fastern Europe, lagging behind significantly
from Western markets in this respect. The
modern world is to seek new and non-traditional
in every sphere of business and innovation in
advertising is especially important, All IJhis
creates ideal conditions for a greater /I{rc '
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HOBATOPCTBOTO € ocoOcHO Bakmo. BeHUko Tosa
CH3[ABA HICAIINTC IPETIOCTABKHE 38 MO-TOJIMO
IIPUCLCTEHE HA BCE O-pasnoo0pasHe pexiiaMHu
HOCHTEIIH B CKCOHEBHETO M IPEBpBLIAHETO
OOPH HA TIPAICKHE  TPAHCHOPT B Me/ud.
Pexknamara w3anuksa upejl norpeburenure Ha
BCHKA Kpadka, 4 TPalMIMOHHATA M Hali-Beue
TEJIERM3MOHHATA peKIaMa OWBa BCE IIOBEUE
¥w30CTapgHa oT Omsmeca. loBa € emma peanna
BEIMOMHOCT 3a  Agsepraiizunr IIpomumen™
AJl Ia cTaHe V9acTHHK B €/HO ChECEM HOBO
HApaBiclMe Ha pEKIAMATa, KOeTod OCBEeH
BCHYUKO ApyTO ME NO3BONM HA JAPYRECTBOTO JIa
TCHCPHPA H 2HAYMTETHH IIPHXOIM.

the ever more diverse advertising media in
everyday life and make public transport even in
the media. Advertising appears to consumers at
every turn, and the traditional and especially the
television is neglected by the business. This is a |
real opportunity for Advertising Prodigy AD to
become a participant in a new advertising brand,
which among other advantages will allow the
company to generate significant revenue.

Date: 02.02,2012
Hanbimwenen nupex P Extcutive Director
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